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socioeconomic projections. Of course it’s a tall
order—nbut you have to dream big because the

problermn is huge and important.”
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Maryland Institute College of Art

Synopsis from official website
<http://www.mica.edu/ABOUT /vision/index.cfm?id=455>

MICA’s curriculum, student services, public programs, auxillary services —
every area of our day-to-day operations and long-term planning are guided
by a student-centered philosophy and a comprehensive and regulatly revis-
ited strategic plan, The Plan for the 21st Century. The Plan’s purpose is to
ensure the College fulfills its mission while evolving to provide educational
programs to prepare artists and designers for the challenges and opportuni-
ties of careers in the 21st century.
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Blue Collar Theory

Visit <http://bluecollartheoryorg/micajhu-design-coalition/>
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Blue Collar Design Theory

The understanding of Graphic Design has always been relegated to the sidelines of the
applied arts community. There are a plethora of general interest magazines that show-
case architecture, the decorative arts, product and fashion design with little, if any;
mention of the role of the graphic designers who help mold and respond to the world
around them. This is, in part, due to the graphic designers' self-absorbed approach to
their chosen discipline, clients and the general public.

The role of the graphic designer is that of a social responder and we must begin to
effectively communicate this to both the design community and the world.

The Blue Collar theory will help eliminate myths, dispel fears and educate all to a new
language and approach for everyone to rejoice in and understand. The Blue Collar
Theory places graphic design at the front of the design dialogue.

Blue Collar explores the relationship between the client and designer, explains proj-
ects that exemplify this new approach, and more importantly focuses on role of the
graphic designer in society.

Blue Collar is the language of the machine shed, the skilled laborer, the printer, the
farmer, the factory floor and it is liberty.

Bernard J Canniffe 12 January 2003

blue 1 (bloo) a. 1. of the
colour between green and
violet in the spectrum,
coloured like the clear sky
or deep sea. collar worker,
manual or industrial (opp.

to office) worker.
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MICA/JHU Design Coalition

In 2001 a partnership was formed between Johns Hopkins Bloomberg School of
Public Health (JHBSPH) and the Maryland Institute College of Art's (MICA) under-
graduate graphic design department. The result was an undergraduate graphic design
studio elective course entitled the MICA/JHU Design Coalition. Every year a dedicat-
ed group of students help translate important research material to specific inner city
communities. This course is an effective model of translational research where the
bed is truly connected to the bench where the designer becomes the fulcrum.

Students have created socially responsive and creative solutions for a variety of
research studies including Type Two Diabetes, Organ Donation, Injury Prevention,
Gun Violence, Hypertension, and Lead Poisoning etc. We have also developed cre-
ative interventions for many community organizations not directly related to medical
research. The scopes of the projects are large and small and for more information
about specific topics and projects please contact:

Bernard J Canniffe
3918 Beech Avenue
Baltimore, MD 21211

e: bjcanniffe@mica.edu
e: bernardjcanniffe@verizon.net

P:410.889.2904
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MICA/JHU Coalition Course

To follow is the course description, objectives, requirements and specifics for the
MICA/JHU coalition course.
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as the college store can run out at the end of the semester. It is also important that
you plan to get your projects printed in time to meet the deadline. Do not wait until
the night prior to the critique to get your protect printed. Each final project will have
2.5 inch margins on the sides and top, with a 3 inch margin on the base.The project,
itself, will be cut out straight, square and be clean from any folds, wrinkles, creases, dirt
and glue marks.The cover sheet will be applied on the back to the method suggested
below, and cut straight, and clean to the edges of the front of the board.You can either
use tracing or any color paper to cover the project, and only use one (do not have two
pieces taped in the middle) sheet of paper to cover a project. Every final project wil
have a printed (print out) label attached to the back and be cut out clean, straight, and
stuck square to the board.All CD's should be placed in a professional sleeve (plastic
jewel or paper) and be professionally designed with your contact information included.
The CD must contain all fonts (not converted to outlines/paths), images and be ready
to go to print (CMYK-if four color process, Pantone-if one or two color, Photographs
as TIFF's-to the appropriate resolution, and EPS for illustrations/symbols.

The label will have the following information:

My Name

Your Name

Course Title

Project Title: E.G. Baltimore Reach
Project Solution: E.G. Identifier
Your e-mail

Your Telephone Number

Date

front back

tape

back

cover sheet

— |

tape




MICA/JHU Coalition Student Projects

CARES MOBILE SAFETY CENTER—MICA students produced interior and exterior
designs for Johns Hopkins Injury Prevention Center. Students initially developed the
name and identifier and then the exterior vehicle wrap followed by the interior
graphics. The CareS Mobile Safety Center travels throughout Baltimore delivering
home safety advice through experiential displays as well as giving street safety
demonstrations.
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STEPPIN’ UP—Posters and identifier that promotes a mentor program at an East
Baltimore inner city school. This was a gun violence project where students research
lead to the understanding that there were high levels of student truancy as students
made the transition to high school. Not attending school would lead to a life on the
streets and then onto crime. The Steppin’ Up Mentor program connected students to
teachers, Hopkins graduate students and parents in an afterschool program of life-
changing educational games and activities.

Paul lanrenee Dunbar Middle Sehool

WE are steppin’ up!

" WT are steppin’ up!
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OFF TARGET—A series of posters that highlighted the high level of gun deaths in
Baltimore and juxtaposed it against the mayor’s campaign slogan to keep the num-
bers below a certain level. Students worked with community leaders to send a mes-
sage to the city that one death is one too many.

— ‘:—;_

——
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ANTI GANG -GANG—Students developed this photo novella for Mr. Edward
Sutton of the Sutton House in Baltimore.

The aim of this publication is to assist Mr. Sutton to prevent America’s youth from
becoming involved in gangs and help promote the powerful work done at Sutton
House, INC.

Mr. Edward “Ted” Sutton is a man devoted to changing the lives of young men in
Baltimore that find themselves hopelessly lost in gang life. A troubled youth himself,
Mr. Sutton has has been noted as inspiration for characters in the HBO drama, THE

WIRE. Tedss life began to turn around in 1993, and he made a bold decision to change.

“In speaking to people, you either speak life into them, or death into them”In an
area that speaks so much death, Mr. Sutton is speaking life.

| &AM A COMMUMITY ACTIVIST, FREEDOM
FIGHTER, CHURCH MEMBER, MENTOR, AMD
DEVOTED FAMILY MAN. BUT MY LIFE HAS NOT
ALWAYS BEEM OUITE THAT WAY. TME FORMER
ME WAS KNOWN AS CRAFY TED, "DOWN FOR
WHATEVER™ AND COULD "OET TWE JOB DOME."
‘WHERE DOES A CHILD GO WROMG? 1 LL TELL YOU,
NOT CHODSING THEIR FRIENDS, AND ALLOWING
THEER 50-CALLED FRIENDS T0 CHDOSE THEM.™

gl

MNEXTEL™ WERILIN
; -

2 o
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LEAD POISONING MOBILE EXHIBITION—Students translated information on the
problems of children lead poisoning that is widespread in the older houses of the
East Baltimore neighborhoods. The mobile exhibition travels throughout schools
and community organizations where students can interact and learn about how to
clean surfaces as well as understand how dangerous lead is to their bodies.

15 MICA The Inclusion of Social Responsibility in the Visual Communications Curriculum
Case Study | 2008





